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Qo] FAHE FAole BB R YBAINE AFYe] TY rNFLe
AQEAZEY, BeATY Fol Btk AE2S oUdolE AFUEE 7]
@ A FE0] SR ool we PR AFI HB AT FadE 2
o3 Yow sibel AFel okd HURTAM SFE 027 A ERS
Felsts £987t A9 T Yok

2

Az Avlge FNeE ¥
&

dol 4890 2= 9
4 Aol AsED gek 9BN7) o F FHYE ARY Age A

<E 4> 5 BFE NF FE

]

A5 23,523 10 23,226 -1.5 22,650 ~-2.5
o] & 35,536 11.6 35.499 -0.1 36,200 1.9
ATL 49,030 19.4 53,521 8.4 57,900 7.6
FolEE | 16,086 12.1 16.448 3.1 16,600 0.9
olvlgle} | 10,303 7.8 11.036 6.6 11,600 4.9
g8 3,796 10.7 3,434 | -105 3,250 -5.7
A5 3,253 15 3,072 -5.9 3,000 -2.4
s 7,953 11.3 8.134 2.2 8,500 4.3
A 147,482 13.3 | 154,360 3.2 | 159,700 3.3

ABEA: ofvd F2AH2004), FEALB A= AL
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186 | 10.18 193 9.71

96 5.25 98 98 4.93

AFE 196 10.73 224 11.14 234 11.77

o343 & 198 10.84 187 9.30 178 8.95

ARG NFL 282 15.44 327 16.26 325 16.35

FolEE 114 6.24 135 6.71 123 6.19

o g 141 7.72 148 7.36 136 6.84

A g 102 558 105 5.22 110 5.53

AFL 139 7.61 168 8.35 174 8.75

EF4F 165 |  8.48 174 8.65 172 8.65

)8 7 5 218 | 11.93 236 11.74 245 12.32

A 1,827 100 2,011 100 1,988 100
ez osfd F4(2004). ¥ 2aE 4F

AAAZe]) A7 2 HEEAS AHEE <E 1 Zo] 94 9 AF
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KE 7>3 Po] AMAoR Zu HAZT} 68%, HABAETT 32468 FHBH
=7} sje] EAEe 2zt Ha gloy w@eE g 43 SHAME siond
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Ag Auds =9 = Folis, A3y AEs} AEE P Ak

ZAFALATEE], 2002). FEREEE AABA= WA ogHo] FA9Y
=

<E 7> EFE AEEE BRE 5 2EES

(2003¥1= @A)

o] AQE | 304|146] 27, 69 546| 33| 317| 145| 25| 22| 509| 29
AR 97| 5| 48] 31181 i1l119] 8| 53] 11| 189 11
AEdgel| 90] -| 24| 20/ 134] 8105 - 28 15 148 9
~xzayel| 46 - 49 36 1311 8| 76| -| 66| 58 200 12
fobEE | 80| - -| 307 14|124] 8| 98 - 32| 19} 149, 9
oliglel | 62| 4| 12{ 38| 112| 7|104] | 21| 46| 171} 10
dg=a~| 8 23 - 1] 32 2 8 23 | 1} 32 2
ANAE | 157 1102 64|324| 20| 119  -| 95{ 65| 279 16
=998 | 20 4 -| - 24/ 1 23 - - 2 25 1
Ayggr | 30 - - -1 30| 20 24| - - - 24 1

%A 1,638 100 1,726 100

Z 7% ¥l:NB(National Brand),DB(Designer Brand), LB(Licence Brand)

A8 ZEX: 294 E 5 5 o)X (http//www.koreafashion,org)(2004)

AAF AvAFE ZHde) Wt 17t ® FAZ AFeR FEHNL
o ole] wE AR AF A B BIHEIL <F &3 Zrh
F4Y NE FFske SVt o3 BIES HT S BVE 0E

AF Aste] FPOE AT AFol FAEE B 5 Ak

__18_




<E 8> F AF AU 2= 5 AP

a7} 203 | 16.04 320 | 16.37 333 | 16.75
217 782 | 42.80 865 | 43.03 856 | 43.21
%7} 441 | 24.14 462 | 22.99 424 | 21.33
27} 288 | 1576 | - 330 | 16.42 344 | 17.30
A7t 23 | 126 24 1.19 28 1.41
4 | 1827 100 | 2,010 100 | 1,985 100
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wg AR 29.5 29.6
waE Gaig 62 79
2@ Q@ 0FH) 25.3 25.4
2z gadgdng 6.2 8.7
HEEAHE 5.3 6.1
ol A A1 13.6 12.1
BAH 5.5 4.7
R 5.8 4.8
o & el H A A 1.6 1.5
SELrEr 0.8 0.8
E&9 0.2 0.4
Al 100 100
AREEAN: A A48 4

3. £vl%e] BAES

Ho AHlAgolA BRsE FYgos EA5MAY 719e
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£ Jehjs By
1ol AFoNt Auls
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A AAAAM APARFE 2EsEy] A ST €92 st U
(A&, 2003; s 2] 29, 2002)
719 AuA7t BAse] tsted a7g 7BA HEA 2 Bz

me

Eol NHE Bejg BYE AHbrand equity)S 1A A FHed, olZ A
e BAZ AL 58 52 AFNTEY F& AARREoY FUE
29 % 94 HriHAaker, 1991). Keller(1993)ol &8ld, Balz 4k ofm
AFot Anlert 7kd Bz s LAse H}%}Zlff} wAE &
S aEAbe] BYE ARRY ojmXFe] AgTAet BAdA AEAQ adE
wgivin Sk webA vy 4R AEATH FEARFES g4 w2

£20 pA=agde] dedti(Alds 9 291, 2002; HA-L, 2003).
dutdoz AAAE RS BAsst AFe] EFDO OF A= 4R
e g st 9,10%1 fFrBdAs] dig Avjae] solv F4H 2 b

7}, Tl el et A veErd TR o} o], 2002). ojHH AL BA

bt
=

F9e fESL old AL ] Folew AT FYSEH Ed F

ok FUiAFelA SRS A= A gdsta S o o)
ABAEr Add A€ Holn e ARdM HAJAES 1#+E BdE=
Ae RAL BN nAolwgAsS AFLA 39¢ B¥ 545k ol

g ANY 47 AL Aol EE HAS e Ao} U@ avixte B
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o] 71hYFelN e B Ak Afste Aol Fasich 719 A3
At olda} Anixte] WelME AF FH] Al A ATHE FEE




AEYd 29 )\}o]oﬂzﬁ %%i sl AFol tigh HRE BAEALE )
A FHED ¢ glon A5 PAAA FER dFE de F AT
9, 1998; A2, 2003; ¢HFE & 291, 2003; FH<s 9 29, 2002). wEkA B
R A AnAe} SAgA ZRA o]dE sttt E £ YA
BHE A4S FASE 84 Folle B9E AL HAE QA L, B
A4, A4E F4, 53, 5% 4R FF 2L 533 AdEe] vk 1 B
J BaA= ¢ A (brand awareness)= AAF FuiAl7) oW A Ed] &8 EH
AJQH A 371 5 JE $8E dAvEd, dAE LA A
Foll e BA=E obs HEd weh 2 P97t vhdsih(EF4, 1998 Aaker,
1991; Keller, 1993).
BIE AE vAEE ARy 4, Bd= A, BA= I, Hx
A7) BYER o]Roxglet. BAE X b e Jde Bz Al
(brand recognition) 224 ArAE0] 573 BT taf Eojn
g dolie AoE, ] FadA €A ERFEIE FYL ARG
u Fo8A 243 o 9A¢ BIE 3H(brand recal)e AEES FolA
2ulR7h AZuE BISE A4EA A2 T3 Ao e AeE A
pol 4] HAES AAea Ak wFolt A7) B}, o] BA= A
A BHE e aujxte] FEAAE TS ARIE F syl A
g @A #2487 ER=(top of mind)E A¥AZ} JbY WA MeEE

BASE wtd, A HAET} 7 BAREHel AR 2R
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e
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ir
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o3, 1998; Aaker, 1991; Keller, 1993).
YulH 0B AWAEL BA= g8dx] gl ATL TrisiA gow =
218} ApotoimiA|el AXEE AL 71z BA=Y tisA r]ge B ZEh
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E AR BASS wm A A¥ASA AEsA QAHeIH Fehelad
A3 pese o NWA] FBE ANED AL TLF ATE B
HA A&, 2003; A4 U<, 2002; Aaker, 1991).

AY BAE JAEE ASUlA AREAG oS, 4¥A=H
M) FSAARe) FRE 27 o] oF FAAATY) Wast Ao =
8 AAYFANNE BAAS A ol A AT AL Boln A Agol7]
MEe] BUE A0 BAEHA Folt PHe AIHoD .

oh BRIE QARE F7H0717] AdeiMe B B3 E dAsle] AvAE
X

O

& FEFANIE B8 Yoy § dvie e Fosoput dr), dulygezw
AMES AolF MY 28 2 A FEE B o E 7Y
57 WEol AF e JRE ALY Al
£ @A AAEA JIAEE Foof gt} BF Bdze £249 2udS A}
Fofod AnAESY VYe FUAE F Jdor HEsE Wed £ e g4

EE TAE G AFEA auxEo] B

HUE B ge A4 3R
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o7 AAbTe A BAEANEE EHHeE AN AT (INLR
2 2005, 11. 1).

£ droMe Al &3 AFEEd= g LRAEe] dA=
g AUET TR Y 9 A 28 AAstnA drh
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WA AT F 2elRke] AT AR BAL <X 1003 2 A%
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<E 10> avxzEd AT FA4H 54
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49
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10079 o] F-200% 9 7] 7 26 14.9
4R 20099 o] A -3007 ¢ 1] 5 29 16.7
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iﬁ_sg;ﬂ' ‘Ou}-"Jo‘]/g- 30%13] 45 25.9
A5 309 ¢ o) AH-40T Y T 18 10.3
409 o] A -50%k g v vk 21 12.1
505+ o} & 8 4.6
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AFE BAE 7190l FARR BE AL <E 1153 E0

gFYEE MD(14%7 7P wstew, de HOoR 547 7d FARE &
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n=70
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e 4 5.7
1724 18 95.7

FARE
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1071549 3 4.3
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3ol 4~ 4w w 8 11.4
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Eol T Ao e

oi
w
%
=
)
=

zelzte] AFG 9% T 9%
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<E 12> $7A7 F2 7Polste AFE BUE

n=174

whE 11 6.3
28 9 5.2
TRJ 8 4.6
Lol 8 4.6
EXR 7 4.0
=B 7} 7 4.0
LI 4 2.3
A& 3 1.7
Ebu] g 2} A 3 1.7
2511 2 1.1
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<G 13> ARY 9F Tl Ax

n=174
Hig 89 51.1
ESRES) 27 16.5
= 27 15.5
gy - 24 _ 13.8
olgldl 7 ' 4.0

3) ARG A% T A FsA %o B

AFY B FE ToF o FasA Ahske e disiA d9E 2
HE <E 14>9 gon Bicswo] FE 4,042 vEpd AFE oF HI=
Tl Al BQRTHE BAEEE T35 9r7is A% ¢ F AUth I o
2= A o] m=4.03, 28U L& m=4.02, T2 L m=4.009] & VERA AF
o] FARTHE A9 AMT 2EdE HEE 5 YT de oS FasA A
Zhsle Aolet Algdh wEtAd AHAJAEL 2nAEY Bd=] tig 1
s} oA, el AT 2B B¢ Eeln BT Bavk Qe Ak
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KE 14> AFLYF Fol A FRE
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4.04
4.03 65
4.02 72
3 4.00 79
7+4 3.99 .73
244w 3.95 77
B 3.93 87
S 3.80 82
F3 3.52 87
24 B 3.51 86
e Ay dH 3.43 . 87

22 6749 ool TUS AFR BA= st SR & A
<E 15>¢ 7tk 1 Zs xerhert 12.1%, 91&0) 11.5%, F7H7t 10.3%2
oz VeEygon, dutgon My 1879 BA=rt 8 BEXE HYth
Fopdg Aury oXAFgoiAE Aorhest nFrt 2 FolEd Holxn
93, AXEFFLolE Folel EXR, TDAFHAAME WEH] 227 £
Folag ngth AwHos FAHY BRE S HASIL Fuigo] &

(o] e
RAg & 4 AUk
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<E 15> #HT 6748 oldidl 7% AFE HI=

EA R =a 21 12.1
nE 20 11.5
Fu} 18 10.3
£z 16 9.2
o} 5 16 9.2
EXR 15 8.6

wawo]a 12 6.9
PR=r 10 5.7

gojdsA] 3 4.6
wE 7 4.0
NI . 7 4.0

SOl AERE 7 4.0

de)mE 6 3.4
EEIES 6 3.4
TBJ 4 2.3

Ao} 1 6
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(68%)°) %% AATF wFe|k ek So] Wk Exltidg AFL e
108 DARGAHSRE Algel Btk AFLLASE FUSE A

CEe AFdEA= AUt Agsita ggste AFRER YA Y7t
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n=168

heb 3= 4
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i ool dEe 7k SEREC] tE d¥Ee 7

=y A, NEEE EA g
7ol 2-g Al At oisidE e AF # oo
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=4 Brtske A

7V &A Brtsksich

o &)
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59| 75| (£.73) | 7 | (43 | &3 | oo | 558
, 3.33 | 3.71 | 3.63 358 | 3.68 | 4.00
2B sy 69 | w50 | P8 | s | 68 | @en | M
1.00 | 3.74 | 3.88 375 | 3.73 | 4.06
Y
A Con || @so | M | e | @ | @se | BT
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VA sg an] 73y | 2 | @) 253 wse | Y
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2 Cse| | e P37 100 @1 | w38 | 8%
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T e lezan 73 | 270 | @on | @1 | @y 100
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3.58

(+.83)

s | 388 3.71 3.70 344 | 357 £.02 L35
(.74 | &TD | (£.59) | (£.62) | (£.51) | (£.21)

. 3.96 3.72 3.77 3.56 | 3.67 | 4.08 o7
(£.69) | (£.79) | (£.71) | (£62) | (£.66) | (£.12)
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© (£.72) | (£68) | (£.71) | (£.86) | (£.84) | (x53) | ~°'
thEA g 8.25 3.40 3.43 328 | 405 | 426 | .0

B7b | (£.68) | (£.53) | (£.76) | (£B7) | (£.60) | (£.71) |
ZgA4W | 3.88 | 3.84 359 | 38.28 | 410 | 438 | o
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<E 19> AFY oF 7ol Al U 7EE ISR
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TD| “F (78] (75 [(70)| (87 | (L7 [ (72D {77y | (69 | (65) | (.86) 1 (67)| (67)
A [ Ele] [302] 3.05 13.97(3.76 3871379 |3.45| 3.58 | 3.82 [ 3.84 | 3.68| 3.63
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Abstract

The difference of recognition of brand position on casual

wear brands between companies and consumers

Hae-Dong, Kim

Major in Fashion Marketing
Dept. of Clothing & Textile
The Graduate School of
Chung-Ang University

The fashion industry, that took simple form of mass production and mass
sale during 19707 1980, became to require to issue the products that meet
the consumer’s needs as the consumption tendency of clothing has been
changed due to introduction of many overseas»brands into Korean and
changes of consumer’s needs which became var'.ious after 1988 Olympic
games. As many fashion companies that couldn’t come up with changing
fashion trend of consumers became bankrupt and overseas multi national
brands took high market share at the same time, domestic fashion industry
goes into real competition for survival.

There is no big difference in product quality between each company as
the domestic fashion industry is already at the maturity stage. Due to this,
fashion companies are {rying to make differentiation from competitors not by

the quality difference but by the consumer’s brand recognition. Therefore the
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marketing strategy that plans the production and sales of the products that
consumer want by correct analysis of consumer’s needs through positioning
strategy became to be an important role.

In this study, we examined how the recognition difference on brand
image exists between company and consumer by selecting each top 6
brands in sales of sport 6a§ua1, easy casual and TD casual from 18 brands
that open shops in Shinchon Hyundai Department Store among casual wear
brands that take biggest market share in current fashion market and we
wanted to make an opportunity to supply positive information needed for
establishing the marketing strategy of the company and to review the
positioning strategy that the company is operating and the brand awareness.

Data collection for this study was done from the consumers who have
experience to purchase those casual brands and the people who work for
selected brands. We distributed 100 questionnaires and used 174 valid ones
for consumers, distributed 100 questionnaires and used valid 70 ones for
companies in statistical research.

For information analysis, we gathered statistics using SPSS statistic
package and checked frequency, cross tabulation analysis, analysis of
variation and t-test. The followings are the results of this study.

First, we studied on the consumer’s purchase behavior of casual wear.

According to the anél&sis of consumer’s casual brands preference,
Giordano was founded to be highest and Puma,ﬂBeanpole and Eigenpost
were followed.

For the purchasing place, the depariment store was the most common
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place and the most important thing in purchase casual wear brand was the
brand name and then characteristic, style and quality were followed. In the
response of purchased casual brand in recent 6 months, Giordano had
highest responses and Giordano in easy casual, Puma in sport casual and
Beanpole in TD casual had the highest purchasing ratio in each category.

As a result of consumer’s recognition of the price range of purchased
casual brand, sport casual and easy casual had more answers of ‘moderate’
and many people answered the price of traditional casual as ‘high’.

In the satisfaction degree of casual wear by item, sport casual represented
high degree of satisfaction in price and fitness. In case of traditional casual,
it showed that they are satisfied with the fabrics.

As a result of variqtion analysis of brand Valuaﬁon by age and academic
background for comparison of purchasing behavior by group according to
the demographical characteristics, there were difference on fabric and
advertising by age group and trend, fabric, quality, other people’s evaluation
and the shop environment showed differences by academic background.

People in their 20s were founded to be more cautious to evaluate the
fabric than teenagers and age of 30s. For advertising, teenagers had higher
average

For academic baékground, the respondents with university graduation

_ represented to evaluate the trend, fabric, quality and character expression of
casual brand higher than other age group. People who graduated from
university or undergraduates evaluated other person’s evaluation and comfort

of fitness higher than other respondents.
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As a result of study on the difference of brand evaluation criteria
according to the monthly average cloth purchasing cost, there were
meaningful statistical difference in other person’s evaluation and advertising,
comfort in fitness, character expression, shop environment and kindness of
sales clerk. Second, we studied on the brand awareness of the people who
work for the brand to verify the difference of the brand image between the
people who work for the brand and consumers, and most people responded
that their brands have practical image. As a result of consumer’s evaluation
on the casual brand they have usually purchased, practical image also
showed highest response. In analysis by category, sport casual brands
showed higher response rate of practical image. Reviewing by category, it
showed higher response. in that sport casual image is modern, easy casual
image is basic and TD casual is intellectual respectively.

In case of TD casual, we founded that people with high income want
intellectual image by comparison with the result of the preference of
high~income people.

When we analyzed the "difference between the image felt by consumer
and the image felt by working people for the .brand, there was a big
difference by category and by brand. Especially most consumers had similar
image by brand for easy casual.

Finally, the suggestions to the industry based on this study are as
follows.

Each company should find the way to increase the equity and loyalty of

its brand by understanding the current position of its brand by itself and
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analyzing by comparison of what the consumers want based on these. For
that, it should try not to loose the core image of the brand for shortsighted
sales and make consumers to recognize the clear concept and image through
continuous advertising and publicity activities, Also people working for the
brand should concentrate on the repositioning work to make their brand’s
image positioning to correspond to the consumer’s recognition and ackno-

wledge their companies own clear brand image to the customers.
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