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0 E£3] 20cHe| QE{Ll M HE M2t 7hE 23

\ OfAI chM 2 HE AEE
(N = 4,751)
52.7%
1
1 38.5% 1 36.8%
i 32.9% | 30.1% ’
: - 19.8%
1
1 1
v 3% i = - [ ]
(TOP2)
ol 2 =ik n!
o RUUEA  SHUAEAY ygshmm  (gm @ Brle
‘B EE - O O g =
14.7% 13.3% 15.9% — 15.2%
21.8% e
(TOP2 : %)
LA 53.3 40.4 338 29.7 183 37.6
of A 52.0 36.4 317 30.6 21.6 35.8
10cH 55.7 372 28.7 29.7 21.0 27.7
20cH 495 33.2 30.9 26.5 17.4 34.1
30cH 49.2 387 34.0 23.9 17.3 35.0
40rj 54.1 42,6 36.7 32.8 22.1 422
50CH 0|4 56.9 40.4 321 40.1 22.1 43.1
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v 2y
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LEA]
=]
9y
10CH

20CH
30CH
40rH
50CH Of At

(N = 4,751)

53.1%

v 4 eV
17.1% 16.3%
533 44.2 36.9 25.3 14.5 25.0
52.9 39.6 33.0 24.7 16.2 22.7
51.8 459 38.0 22.0 l6.1 13.6
54.3 41.7 36.5 234 13.8 19.5
521 42.2 35.2 20.1 12.9 23.2
53.3 42.6 359 274 16.9 30.2
541 38.1 29.6 333 17.5 30.8
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0 QAN FNE FESH El= 8002 TfF A 7|2et FaLp S, OHE QLY 714 &9l S = LiEtH

JEY L 8 A g3 0
\ (N = 4,751)
60%
r |
H ! P e—]2+3 59
l |
A0% : :
i
i i
1 1
1 1
20% i i
1
10% 9% : :
: 6% : 6%
1
! 1
SO022 FE/OME Zopst= MEE  mABMUE | ZHEY | B4 MHE /YA
ojuimlol ¥/ | #Ap et FnEg e/ MB/2IY | ol | RS WS 274 e
_______ SE Lommmeod
225 16.3 14.0 10.2 10.2 84 5.2 6.6 5.5 11
2238 15.0 17.4 104 9.1 96 7.8 48 238 02
16.2 207 8.2 15.2 11.0 6.9 4.9 125 31 13
226 13.8 17.0 112 9.1 96 69 47 41 11
239 16.1 181 11.0 85 9.0 5.9 42 29 05
252 16.0 16.2 8.8 93 86 67 44 43 04
50CH O] A 232 12.7 15.9 6.2 114 10.5 76 5.2 7.2 0.1
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